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The Social Media Landscape

How Social Media Can Help Your
Brand




INTRODUCTION




WHO ARE WE? TECH CREATIVES

* Diverse, multicultural Analytical Creatives

» Laser-focused on lead generation & conversions

» Proactive client service approach

« Committed to meeting deadlines and staying within budget
* Roll up your sleeves, entrepreneurial culture

» Take pride in being nimble, flexible & adaptable
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WHAT DO WE DO? INTEGRATED MARKETING

Outdoor
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: Online
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Direct OF INTEGRATION Web &
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Field
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Event &
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Buzz
Marketing

Mobile
Vehicle
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The | socIAL MEDIA INTRODUCTION
Agenda | FACEBOOK
TWITTER
LINKEDIN
QUESTIONS
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SOCIAL MEDIA




Social Media

of web users look to

4 6 0/0 social media when

making a purchase

8 O (y small businesses use social
O media to drive growth

Allows you to learn about your

audience
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FACEBOOK




Facebook

of businesses have

7 O 0/ acquired new customers
0 on Facebook.

average cost-per-click
O . 2 7 for a Facebook ad

O of consumers “Like” a
O Facebook page to support

the business.
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Facebook Example

Gardener: Pest COﬂtI’OI" nlefsierzielinie I Follow | W' Message | eee ]‘
4 23 SR : L 1e

Timeline About Photos Reviews More «
66 people like this j Island Breezes Lawn Care LLC.
September 18 at 2:31pm - @
1 person has been here Island Breezes is proud to give you and your neighbors a nice common
area for people to congregate! Where you can bring your kids to play,or
Open - 8:00AM - 4:00PM - $8 perhaps throw down a blanket and enjoy a picnic with your sweetie and not
Get additional info have to worry about those pesky fire ants! Consider Island Breezes and let
us keep your neighborhood beautiful!
Invite friends to like this Page " ; ,u-.; TR
o %
@ 3.4 of 5 stars - 5 reviews
View Reviews
ABOUT >
ronwe ue
Leon Mal
=
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Before/After Images

Gardening Tutorial Video
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Run A

Contest




Before/After Images

ifr Like B Comment #~ Share
18 people like this. Top Comments ~
1 share

Nancy Montanese Sexton Lovely!
@8 Like - Reply - &5 1 - September 30 at 11:46am
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Video Tutorial

Adding a Tomato tree is a great way to spruce your garden! Watch the video
and learn how; it's not as hard as you might think (=)

How To Plant Tomatoes | Gardening

Tutorial

The Grumpy Gardner shares how you should plant
tomatoes for the best result.

YOUTUBE.COM

s Like » Comment ~ Share
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Facebook Contest

Show us your garden!

We're giving away 5 bags of our mulch and soil to 1 lucky winner. All you have
to do is post a picture of your beautiful garden using our branded muich for a

chance to enter!
Make sure to tag us in the image so we can admire your work!... See More

ifr Like @ Comment ~ Share
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Facebook

Create Ads

| 1. Get Started NI R UTIUS 3, Create Ad | 4. Set Budget |

| want to reach women between 18 and 45 years old who
are engaged in California who like Bridezillas or Weddings.
—

Location: | United States 18

Choose Parameters Otverywhere @ 8y state/Province O 8y City

States: ’ California *

Top Right Bar

Choose Objective

sex [IMale ™ Female
Age: (18 ) o (45 18)

Keywords: [ Bridezillas * Weddings *

Establish Budget

(interests, favorite music, movies, etc.)

Education Status: @Al O College Grad (O 1In College ) In High School

Workplaces: [

Select Image

Political Views: [IUberal [IModerate [ Conservative

Relationship Status: [ISingle [JIn a Relationship  Engaged [ Married

Create Message B oo |
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Facebook

Facebook Insights

‘.-” - - seme

Page Activity  Insights Settings Export Build Audience Help ~

Overview  Likes Reach Visits Posts People

Showing data from 02/17/2015 - 02/23/2015

Page Likes > Post Reach > Engagement >
908 Total Page Likes 885 Total Reach 30 People Engaged ¥
40.1% from last week 453.9% from last week A76.5% from last week

84 6 N

New Page Likes Post Reach Likes
v 75% v33.9%
== This week = This week
Last week Last week Comments
Shares -
\
\
\
\ - 176 AN
02/ 02/1: 9 0 /2 7 02/ 0222 02/23 Post Clicks &
Your 5 Most Recent Posts >

Reach: Organic / Paid [l Post Clicks [l Likes, Comments & Shares

Published Post Type Targeting Reach Engagement Promote

bl | Pty @ v N : e
e WSNESESISEN e - HE G
T IESgTETTTT s 0« EE G m

a

Information for Optimal Posts
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TWITTER




0 who follow a brand,
4 7 A) visit company website

4 7 is the average
Twitter referral sale

7 O(y of small businesses
0 have accounts
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Twitter Example

TWEETS FOLLOWING FOLLOWERS FAVORITES LISTS

24.5K 40.4K 478K 249 2

Mountain Dew® & Tweets Tweets & replies Photos & videos
@MountainDew Mountain Dew® @ MountainDew - Sep 23

Follow us on Instagram and add us on Post us vids w/ #KickstartxKarateKid and we might just kick your flip
Snapchat: mountaindew. #dothedew into action. »&:@StuckinOhio

¢ oo L

& mountaindew.com 1 j

(® Joined December 2008 ‘
3@, ~ New to Twitter?
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&) 1,087 Photos and videos "



Create Branded Hashtag

Use Twitter Cards

Create Twitter
Lists
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B3 Ben Landis follows

Urban Edible Gardens ©CroydonGardener - 6h
fire! Don't let fallen #leaves go to waste collect them shred them & use as a
#mulch #urbanpermaculture #soilmatters

FAVOURITE

1 A

11:43 p.m. - 21 Oct 2015 - Details
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Tweets

Folowng

Folowars “‘.
¥
B D&B Credibility @ \
Lists e DandB ‘
S |2 s
Tweet to DAB Credibility for LuSines=es e,

ek

10andB Maltbe CA - hitp Wwww |

A~ W Follew

| Lists subscribedto  Member of
-

1
. n n e
3 SmaliBiz Most Influential

Bazed on resaarch from this articke: hitp fow hShit !

View all photos and videos

WO 10 follow - Refrash - View all

Business News

= Erm Great news sites
& Follow
Dowy Mamenest Small Biz Resources

Kevin Masowell and ot Great resources far small business owners !

Small Biz News . ' n
News for Smal Businesses

Follow

3 Jennfer Lebowsz
Passport Coffee Tea
Follow

Ormawn sobnnndns  Clad fands
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OF visit California © O 2 Folow
-

#Calistoga, California - named one of
America's Best Small Towns by
afodorstravel bit.ly/liucORt #VisitCA

0 Fasers Travel @ orrsver
For e second year i & row, wa've Compiied & It hat NGNIGHS s0me of Phe beat places
I e countey you o' her about every dey.

View 08 wed

6 0 GIREE- LW

United Naticns © O 2 Fotow

Thanks to all of those who participated in
our #islands2014 photo call! View all the
entries here: |.mp/SUFWIG

- Frokr

St 151an Developing States PRoto Sebmissicn
View e altum on Ficks

Vew on web

33 *2WILRERCD

@P iHeartRadio Q2 Fellow
—

Today marks 50 years since #The Beatles
took the US by storm! Listen to non-stop
Beatles songs on 24/7 Beatles Radio:
bit.ly/ihr-beatles

£ HeartRasio

U7 Baaties — Coledrating 50 years of Deatamania

Oy PeartRads @ paufiacc

) Classic Rock
24/7

Bg I's —

Celatratiog 50 yoars of Boasemania

Viow on Peart com

United Nations © -2 Fotow

Thanks to all of those who participated in
our #islands2014 photo call! View all the
entries here: |.mp/SUFWIG

- o -

ns«mooodz O 2 relow

#SCOTD is Stockholm, Sweden-based
Daniel Rosenholm, aka @dubiousquip who
creates a blend of blues, soul and pop.
soundcloud.com/dubiousquip/te..

2 sownatioue

@@ Flice® O L rotow

Stunning photo of mountainous landscape
and reflections flic.kr/p/j4T99V

- © .

.uymsm: O 2 Foww

Got a trade question, or any other kind of
baseball question? I'll be chatting at
ESPN.com in a minute!
espn.go.com/sportsnation/c...

- o N

Haudbu@

The Barista Bar  baristabar Sm

Download our app to order in advance and have
your coffee waiting when you arrive!
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Create Ads

Top Right Bar

o Amplify your message by promoting your Tweets

Create new campaign

When you promote your Tweets, Tuitter wil prominently Gispiay your most engaging Tweetsto  S®/96t Which Tweets to promote
your followers and those with interests simitar to your followers 8 Tweets selected ¥ Hice @reples
| < SmonSearch Mg @SmartSexchi an 2
Spend no more than.  § 20 per day (about $500 per month) @ N0 v What B2B SEO's Need To Know About Buyer
Choose objective T s i :
You will be charged between 1
rged $001and § 180 for each cick < SmartSeorch My @SmatSewcht o
We recommend a maimum bid of at least $1.50 0 weny Search Funeels in AdWords Show Value for
Every Chick - AdWords search funnels reporting
You can expect 24 - 31 cicks per day has been supersized with gre . ow ly/2ulaR

v SmartSearch Mklg @ SmartSescht 5h
How do you want 1o select Tweets? XU gy Creative Content Marketing: Winning Hearts

ESta b | iS h Ta rgeti n g Automatically refresh 10 Inchude your newest, most engaging Tweets. More info ::‘;’";?::‘:;;’:9;" g:;:zdxf;‘“

© Manually select your Tweets

7 <= SmartSearch Mktg @SmartSearcht 17h
X e SearchCap: The Day In Search, Febary 19
Promote a new Tweet ~ByrAei
< SmonSeorch Mkig @SmantSesch 20h

SPONSNR MESSAGE 4 Madkstina Anahtice

Establish daily bid budget ——

W CRAYEES
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Twitter Insights

Account home
Chatter  Buz,

Chatter Buzz Media achatterBuzzz
28 day summary with change over previous period

Tweets Tweet impressions

82 1333% 17.9K v23.9%

September 2015 23 days so far.

Profile visits Mentions

1,086 +305% 15 ¥500%

TWEET HIGHLIGHTS

Top Tweet eamed 610 impressions

Qur client @CommonWell received a Digital
Health Award for the #Website Category!
Read more on our blog: ow.ly/RHX0V

31 k2

View Tweet activity

Review statistics for each month

View all Tweet activity

TOp mention eamed s engagements

Matthew Baize
@SirMacBaize - Sep 11

@ChatterBuzzz @ashleycisneros Agreed
100%! Words of wisdom!

*2

View Tweet

Followers

1,566 759

SEPTEMBER 2015 SUMMARY

Tweets

67

Profile visits

863

New followers

50

Page updated dally

Tweet impressions

13.9K

Mentions

13
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LinkedIn




3 3 Million Users — 107
Million in USA

Buy from a company

5 O % that engages with

them

0 social media traffic
64 A) to business came

from LinkedIn
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LinkedIn Example

Companies Home |

146,723 followers Follow

‘ HOW YOU'RE CONNECTED

VPSS WY )

3 First-Dagree Connactions
22 Second-Degree Connections
2,372 Employees on Linkedin

View all connections »

Feedback
Danberley Corp Robert Stevenson, Danberley CEQ, talks about how investing i education will PRODUCTS AND SERVICES
K Amenca competitive
o i Danberiey Tablet
Technology and Great Teachers are Essential to el Healp your child to leam with
the U.S = Danberlay's award winning
Sroic interactive tablaet leaming
anberley Blog + Core 10 President Obama's priority of education system

reform is the idea that investing in education will produce long-tem
economic gains for our counltry

| Advanced mathematics
" Make sure your child remains
‘LIM/U.JA ‘1l>“( e n‘(r unr main
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Join a Group and begin interacting

Create 20 posts a month to reach 60%
audience

Use Linkedln
Pulse to share a

post across all
users
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oin A Group

Linked me Account Type: Basic

¥ Marion Muller  Add Connections
Home Profile Contacts Groups Jobs Inbox Companies News More | Groups v |Search B
@ @ The UK Marketing Lounge - powered by www.OnlyMarketingJobs.com
remaadingieb Discussions = Members  Promotions  Jobs  Search  More... Share group
Start a: == Poll Manager's Choice
Start a discussion or share something with the group The one about young marketers,
customer loyalty and dodgy digits
Simon Lewis See all »
Your Activity
Choose Your View ~ [E Show all RSS discussions ~ Updates
The one about young marketers, customer loyalty and dodgy digits - 7 Adrian Gray and 1 more voted on
minutes ago u poII: .
As the Lounge ushers in its 35,000th member, a rousing chorus of ‘welcome home' LB Whrakt ?lre you using m;)st for your
compliments a cacophony of whoops and bellows usually... marketing campaigns

4 O Like {2 Comment 9 Flag ~ More >

Most Popular Discussions

Upcoming events from UK Marketing Lounge members

Are you running or helping to promote an event that would appeal to members of this group?
Great! Simply reply to this post with clear ...

posted 9 months ago

Folowlyda  Ruth Palmer 1 hour ago - Exporting - where do | start? ... »
: See all 25 comments »
£
Want to be followed on Twitter? Want to follow other marketers? Leave your
Twitter handle here.
With more marketers joining Twitter every day what better way to engage on a social level.
When there's enough of us we'll produce a ...
posted February 16, 2011
Simon
Unfollow

Rocio Carvajal 21 hours ago - Hello all, ...

See all 1,511 comments »

Pp—

0 comments - 3 seconds ago

Simon Beer started a discussion:
Digital Account Manager

Like + Add comment + 7 seconds ago

Kay Adam-Smith commented in the
group on When planning a marketing
strategy; when would you use an
0800 number and when would you
use an 0844 number as a point of
contact?: I'm also with Peter - | won't
call an 08 number unless | absolutely
have to!

Like + Comment (7) + 2 minutes ago

See all updates »

Ads by LinkedIn Members

Social Media Dashboard
4’ Social Media Management Software for
Small & Mid Size Business. Try it Free
Sprout Social, Inc. has 4 recommendations

Beat The Fee Increase
Its your last chance to study at 2011
prices - Enrol now to startin March

Bluestorm has 54 followers on LinkedIn
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LinkedIn Pulse

Pulse 1o news and insights you need 10 know.

Your News  Influencer Posts  All Influencers Al Channols Al Publishers

Y :
B

Follow More Influencers

- m>

See all»

Awesome

Examples

n . You're invited to join OPEN Forum, a
c Bernard Marr community for entrepreneurs.
- PR Bes:Selling Autor and Emerprise Performa... Editor a1 Linkedh P
*+ Follow + Follow ﬂ : P
The Awesome Ways Big Data Is Tesla’s Elon Musk Hints at His
Used Today To Change Our World ~ Next Big Project: Electric You OPEN Forum
November 13, 2013 Alrplanes Exchange advice, Make smart decisions.
In: Technology, Big Data November 13, 2013
In: Technology
® 93K o 262 L) » © 203K o 483 L »

Bruce Kasanotf

Or. Hossein Eslambolchi

Opportunity Shaper... CEO, Now Possidle Chairman and CEO at CyderFlow Analytes .
+ Follow + Follow
Snapchat Spurned $3 Billion Amazon Deal Forces Post Office to  Driving Telecom Growth Through
Acquisition Offer from Facebook Buy Tesla Diagonal Convergence
November 13, 2013 November 12, 2013 November 12, 2013
In: Social Media In: Technology In: Technology, Telecommunication
© o 128 L e © 40.6K o 158 104 g © 1.6K o 6 L BT »
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Log into Campaign Manager

Select Account

Select Destination

Enter Ad Content

Select Target Audience

Launch Campaign

Create Ads

Upload Your Image
0 Now you can create ad campaigns

PNG, JPEG o GIFfmax size 2 V.
Note: Image will be resized to fit a 50x50 pixel square.

Ad Campaign Name:
| Brows¢

10 20% more clicks.

Ad Language:
_English

® 00 Linkedin Ads: Create New Ad
) @ hups://wwwlinkedin YKRHCRMIGIUY: Il-el-li-hb_tab_ads <%
Linked [[j: Ads Tom Diederich (Indiv)+ Linkedin Home + Contact Linkedin + Help
1
Create Ad Campaign

our Ad draw more interest
ce. Ads with images get up

FAQ»

Preview for Ad Variatios

Ads In This Campaign

Square | Tall | Long Example Ads »
Create up to 15 ad variations to test which image and text performs
L Ads by Linkedin Membors
Ad Variation 1 This s an example
Click to enter a description of up to 75 characters to
Ad Destioaton: span 2 lines this ex

® Your web page
http:/Awww.planbsocailmedia.com Close Your Books Faster

Accounting Software for Small & Midsize

\_~ Comparies. Get a Free 30-Day Tral.

(O A page on Linkedin

This is an example

image | Click to enter a description of up to 75
characters to span 2 lines this ex %
From: Ninety Five 5

Duplicate | Delete

< Add a variation (Optional)

[ o [

Customer Service ~ About | Blog | Careers = Advertising | Recruiting Solutions | Tools | Mobile | Developers | Upgrade Your Account
Linkedin Corporation ® 2012 | User Agreement | Privacy Policy | Copyright Policy | Advertising Guidelines | Terms & Conditons
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LinkedIn Insights

Reach @
Impressions

O Ogwic  Engagement ©
Clicks Likes Comments Shares Engagement %

© Organic

View and utilize information
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Questions?




For a copy of this presentation, go to: www.slideshare.net/chatterbuzzmedia

Tweet us @Chatterbuzzz




