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The Social Media Landscape 

How Social Media Can Help Your 
Brand 



INTRODUCTION 



WHO ARE WE? TECH CREATIVES 

•  Diverse, multicultural Analytical Creatives 
•  Laser-focused on lead generation & conversions 
•  Proactive client service approach 
•  Committed to meeting deadlines and staying within budget 
•  Roll up your sleeves, entrepreneurial culture 
•  Take pride in being nimble, flexible & adaptable 
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WHAT DO WE DO? INTEGRATED MARKETING  
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The  
Agenda 

SOCIAL MEDIA INTRODUCTION 

FACEBOOK 

TWITTER 

LINKEDIN 

QUESTIONS 
 



SOCIAL MEDIA 



Social Media 

 
 

46%	
  	
  of	
  web	
  users	
  look	
  to	
  social	
  media	
  when	
  
making	
  a	
  purchase	
  
	
  

Allows	
  you	
  to	
  learn	
  about	
  your	
  
audience	
  

	
  

80%	
  	
  small	
  businesses	
  use	
  social	
  
media	
  to	
  drive	
  growth	
  



FACEBOOK 



Facebook 

 
 

70%	
   of	
  businesses	
  have	
  
acquired	
  new	
  customers	
  
on	
  Facebook.	
  
	
  

49%	
  of	
  consumers	
  “Like”	
  a	
  
Facebook	
  page	
  to	
  support	
  
the	
  business.	
  
	
  

$0.27	
  average	
  cost-­‐per-­‐click	
  for	
  a	
  Facebook	
  ad	
  	
  



Facebook Example 



Facebook 

Run	
  A	
  
Contest	
  
	
  

Gardening	
  Tutorial	
  Video	
  
	
  

Before/APer	
  Images	
  
	
  



Before/After Images 



Video Tutorial 



Facebook Contest 



Facebook 

Create	
  Ads	
  
Top	
  Right	
  Bar	
  
	
  

Choose	
  ObjecTve	
  
	
  

Choose	
  Parameters	
  
	
  

Establish	
  Budget	
  
	
  

Select	
  Image	
  
	
  

Create	
  Message	
  
	
  



Facebook 

Facebook	
  Insights	
  
Top	
  Center	
  	
  

InformaTon	
  for	
  OpTmal	
  Posts	
  
	
  



TWITTER 



Twitter 

 
 

47%	
  	
  who	
  follow	
  a	
  brand,	
  visit	
  company	
  website	
  
	
  

70%	
  	
  of	
  small	
  businesses	
  
have	
  accounts	
  
	
  

$47	
  	
  is	
  the	
  average	
  TwiZer	
  referral	
  sale	
  



Twitter Example 



Twitter 

Create	
  TwiZer	
  
Lists	
  

	
  

Use	
  TwiZer	
  Cards	
  
	
  

Create	
  Branded	
  Hashtag	
  
	
  









Twitter 

Create	
  Ads	
  
Top	
  Right	
  Bar	
  
	
  

Create	
  new	
  campaign	
  
	
  

Choose	
  objecTve	
  
	
  

Establish	
  TargeTng	
  
	
  

Establish	
  daily	
  bid	
  budget	
  
	
  

Write	
  Tweets	
  
	
  



Twitter 

TwiZer	
  Insights	
  
Top	
  right	
  bar	
  –	
  On	
  Profile	
  

Image	
  	
  

Review	
  staTsTcs	
  for	
  each	
  month	
  
	
  



LinkedIn 



LinkedIn 

 
 

332	
  	
  Million	
  Users	
  –	
  107	
  
Million	
  in	
  USA	
  
	
  

64%	
  	
  social	
  media	
  traffic	
  
to	
  business	
  came	
  
from	
  LinkedIn	
  
	
  

50%	
  	
  
Buy	
  from	
  a	
  company	
  
that	
  engages	
  with	
  
them	
  



LinkedIn Example 



LinkedIn 

Use	
  LinkedIn	
  
Pulse	
  to	
  share	
  a	
  
post	
  across	
  all	
  
users	
  
	
  

Create	
  20	
  posts	
  a	
  month	
  to	
  reach	
  60%	
  	
  
audience	
  
	
  

Join	
  a	
  Group	
  and	
  begin	
  interacTng	
  
	
  



Join A Group 



LinkedIn Pulse 



LinkedIn 

Create	
  Ads	
  
Log	
  into	
  Campaign	
  Manager	
  
	
  

Select	
  Account	
  
	
  

Select	
  DesTnaTon	
  
	
  

Enter	
  Ad	
  Content	
  
	
  

Select	
  Target	
  Audience	
  
	
  

Launch	
  Campaign	
  
	
  



LinkedIn 

LinkedIn	
  Insights	
  
Go	
  To	
  Company	
  Page	
  

	
  

View	
  and	
  uTlize	
  informaTon	
  
	
  



Questions? 



Tweet us @Chatterbuzzz 

For a copy of this presentation, go to: www.slideshare.net/chatterbuzzmedia 


